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In 2021, all the five Central Asian
republics celebrated the thirtieth
anniversary of their independ-
ence. After the restrictions related
to COVID-19 were lifted, economic
growth in Central Asia resumed
and the growth of private remit-
tances in 2021 spurred consump-
tion and growth rates in all the
countries of the region.

The under-performance of the
gold mining sector, however,
slowed down the recovery in the
Kyrgyz Republic! The pandem-
ic-related restrictions imposed by
China in 2020 hurt frontier trade
in Kazakhstan, Kyrgyzstan and Ta-
jikistan, affecting small business-
es. Vaccination rates in the region
remain relatively low, making it
vulnerable to new waves of infec-
tion.

A more favourable external envi-
ronment, including a sharp rise
in commodity prices, and specifi-
cally energy sources, contributed
to an increase in export volumes
and export earnings. At the same
time, the rise of energy prices in
2021 caused an escalation of pop-
ular discontent and aggression
against the governments.

On the political and geopolitical
side, the change of power in Af-
ghanistan and the entry of the
unrecognised and banned Taliban
organisation to the leadership of
the country posed a difficult geo-

T https://24.kg/ekonomika/220982_itogi_
goda_inflyatsiya_okazalas_vtri_raza_vyishe_
rosta_ekonomiki/

political dilemmma for the govern-
ments of the Central Asian coun-
tries. In addition, in 2021 the three
countries of Central Asia held elec-
tions at various levels.?

At the beginning of the year, Ka-
zakhstan held parliamentary
elections, followed by the first di-
rect elections for rural akims, who
were previously elected by mas-
likhat deputies.® In November, an
expanded meeting of the politi-
cal council of the Nur Otan party
took place. At the meeting, the
chairman of the party, Nursultan
Nazarbayev, transferred his presi-
dential powers to Kassym-Jomart
Tokayev.

In the autumn of 2021, the epi-
demiological situation improved
in the country, events involving a
large number of people were al-
lowed, but journalists were still
prevented from attending off-
line meetings of the Parliament
and the Government. Restrictions
on access to buildings of govern-
mental agencies, which were in-
troduced for journalists in March
2020 due to the pandemic were
lifted a year and a half later.

2 https/fvww.currenttime.tv/a/aziya-glavnye-

sobytiya-2021-goda/31636302.html

3 n Kazakhstan, an dkim is the head of

an akimat, a municipal, district, or provincial
government (akimat), and serves as the
Presidential representative. Akims of provinces
and cities are appointed to the post by the
President on the advice of the Prime Minister.
A Madslihat (Kazakh: Meacnuxar) is a local
representative body (parliament)in Kazakhstan
that is elected by a population of a region,
district and city.
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Kazakhstan’'s position on the sit-
uation in Afghanistan is very re-
strained. Kazakhstan limited itself
to only certain statements and,
not being a direct neighbour of Af-
ghanistan, may not perceive inter-
estsin Afghanistan as a priority. On
the other hand, Kazakhstan has
always put forward initiatives in
the field of regional security, hav-
ing economic interests in Afghan-
istan and, more broadly, in the
South Asia region. In general, the
country stands for close regional
cooperation. In addition, Kazakh-
stan placed emphasis on human-
itarian issues. Among the Central
Asian countries, Kazakhstan has
been for a long time one of the
states that offered humanitarian
support via various assistance pro-
grammes to Afghanistan.

In 2021, Kyrgyzstan held presiden-
tial elections, while local self-gov-
ernment elections and parliamen-
tary elections took place twice. In
the spring of 2021, a referendum
was held in Kyrgyzstan on the
adoption of a new Constitution.
According to the revised content
of the Constitution, Kyrgyzstan
has become a presidential repub-
lic, where the head of state re-
ceives more powers, including the
possibility to control the cabinet of
ministers.

The structure and functions of
the Jogorku Kenesh, the country’s
parliament, have also changed.
Members of the parliament are
now elected according to a mixed
system: some are elected in sin-
gle-member constituencies, and
the rest along political party lines.
In addition, the new Constitution
does not allow parliamentarians
to unite in coalitions and form a
government. In 2021, the country's
legislation underwent a very thor-

ough change as a new Tax Code
and a new Criminal Code were
adopted.

The April conflict on the Kyrgyz-Ta-
jik border was a tragedy for both
countries: there were fatalities and
wounded citizens on both sides.
Many residents of the border area
were forced to leave their homes,
and local infrastructure was seri-
ously damaged. In resolving the
conflict, experts count on people's
diplomacy, which will allow recon-
ciling the two countries.

For Kyrgyzstan, the situation in Af-
ghanistan is of great importance
because it is one of the closest
neighbours of the republic. Kyrgyz
authorities were among the firstin
Central Asian region to meet with
representatives of the govern-
ment appointed by Taliban forces.
In September 2021, with the Presi-
dent’s approval, the Deputy Chair-
man of the Security Council of the
Kyrgyz Republic, Taalatbek Mas-
adykov met with the Taliban-ap-
pointed Afghan Acting Foreign
Minister Amir Khan Muttaqi.

Tajikistan continued to experi-
ence the effects of the pandemic
which has significantly reduced
migration flows and, as a result,
the volume of remittances be-
ing sent back by workers abroad.
Nevertheless, Tajikistan, unlike
its neighbouring countries, has
quickly returned to the Russian
labour market, therefore the drop
in the GDP of the country came at
the middle of 2021, and the eco-
nomic indicators approached the
pre-pandemic level towards the
end of the year. This can be ex-
plained by several reasons. The
main one is the short duration of
the lockdown. Tajikistan was one
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of the last countries in Central Asia
to close its borders as COVID-19
was recognized only in June by
the authorities.* In addition, Tajik-
istan was one of the first to lift re-
strictions within the country and
to re-open its borders.

The coming to power of the Talib-
an in Afghanistan in 2021 became
one of the key events for Tajik-
istan. The stance of Dushanbe on
Afghanistan differs from the one
of its neighbours in Central Asia
and even Russia and China. Tajik
President Emomali Rahmon re-
cently expressed his opposition
to recognising the Taliban as a le-
gitimate force in Afghanistan.® In
order to urgently solve problems
in the field of politics and securi-
ty, Tajikistan considers it necessary
to create, as soon as possible, an
inclusive government of Afghan-
istan involving representatives of
all ethnic groups, primarily Tajiks,
who make up to 46% of the popu-
lation of Afghanistan.®

In Uzbekistan, the struggle for the
introduction of Shariah rules in
schools, colleges and universities
began with vivid debates in the
society over wearing of hijabs for
girls. As a result, a dubious com-
promise was found: it was allowed
to wear a headscarf as a symbol of
the national dress of Turkic wom-
en.

The scandal around blogger
Miraziz Bazarov, who raised ques-
tions about the rights of LGBT

4 https/rus.ozodiorg/a/31318855.html

> https//rus.azattyq.org/a/tajikistan-the-

talibans-toughest-critic/31459346.html

& https//www.caa-network.org/archives/

22130

people in his channel, became an-
other point of public tension and
conflict. 2021 was also marked by
the intensification of the cam-
paign against the journalist Ag-
nieszka Pikulicka, who tried to
convey objective information to
citizens.”

In the spiritual realm, pro-con-
servative religious views are be-
coming stronger, and an idealised
view of the everyday life of Uzbeks
has revived. This can be observed
around the situation with the ban
on a number of Turkish TV series,
the scandal around the TV series
Sabriya directed by a woman. It
is particularly disturbing that the
daughter of President Mirziyoyey,
Saida, who holds the post of the
Deputy Chairman of the Board
of Trustees of the Public Fund for
Support and Development of Na-
tional Mass Media and is a mem-
ber of the Republican Commis-
sion for Ensuring Gender Equality,
joined the persecution of the di-
rector and the channel®

Against this background, the rad-
icalisation of religious views, the
desire to point women to “their
place”, to dictate them the style of
dress and mandatory behaviour
is intensifying in society. Against
the background of violations of
individual rights, especially prop-
erty rights, a number of religious
figures and activists present reli-
gion as a panacea for all problems
of society. The secular authorities
and the President were actively

7 https:/fepj.org/2021/11/polish-journalist-

agnieszka-pikulicka-denied-entry-to-
uzbekistan/

8 httpsy/mvww.uzmetronom.com/2022/01/20/

po-shhuchemu-veleniju-po-moemu-hoteniju.
html
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criticised, including calls to make
Uzbekistan a country that should
live according to Shariah.?®

The language issue, including the
initiative to introduce a new al-
phabet, reminiscent of the Turkish
version of Roman letters, has been
also in the public limelight. How-
ever, some technical difficulties
in implementation and criticism
from the public forced the gov-
ernment to back off and postpone
the adoption of the draft law.

The adoption of amendments
that give citizens and legal enti-
ties the right to contact govern-
ment agencies and public institu-
tions in other languages became
another important topic for public
discussion. However, when sub-
mitting an application in another
languages, a translation into the
state language must still be at-
tached.

Attitudes towards Russia are also
ambiguous: many citizens are

9 https://www.facebook.com/groups/
mirziyoev/permalink/1522618818097150/

frightened by international sanc-
tions against Russia, the annex-
ation of Crimea, and attempts to
draw Uzbekistan into the EAEU
and the CSTO. At the same time,
Russia is perceived as a country
that provides employment for a
considerable number of the citi-
zens of Uzbekistan. The number of
citizens moving to Russia exceeds
the number of people coming to
Uzbekistan for permanent resi-
dence.

The current situation in Uzbeki-
stan can be characterized as sta-
ble but close to a breaking point,
because the analysis of the pro-
cesses given above reveals the
growth of problems in the atti-
tudes of citizens towards the cur-
rent government, shortcomings
in the fight against religious radi-
calism, and the planting of archaic
views in the ideological sphere.

The views expressed in the re-
port do not represent the official
views of European Union or the
partner organisations. The opin-
ions expressed and arguments
employed are those of the au-
thors of the report.
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In our monitoring, we use the
methodology of the information-
al-analytical center “SOVA", which
has been specialising in moni-
toring and analysis in the field of
nationalism, racism, hate crimes,
hate speech, relations between
religious organisations for more
than 20 years and conducts regu-
lar research to identify hate speech
in media and on-line.”®

This media monitoring is based on
both quantitative and qualitative
methods. Manual monitoring was
used both to collect and docu-
ment information., as all messages
containing hate speech, fake infor-
mation and disinformation were
monitored and manually sorted
by a team of media monitors from
the four countries of the BRYCA
project.ll The choice of manual
screening was taken as machine
monitoring cannot always cap-
ture the context and identify hate
speech messages. At the very be-
ginning of the project, the team of
media monitors specified a list of
keywords by which to identify hate
speech messages, currently con-

19 https;/fwww.sova-center.ru/database/

T BRYCAisa project funded by the European

Union and implemented by ERIM (IREX
Europe doing business as ERIM), Media
Support Center Foundation  (Kyrgyzstan),
MediaNet International Centre for Journalism
(Kazakhstan), Modern Journalism Development
Center (Uzbekistan), and Public Organization
“Gurdofarid” (Tajikistan). The project promotes
critical thinking and aims to strengthen the
resilience of youth to misinformation and hate
speech online in Central Asia as part of the
global objective to promote support to civil
society in protection and promotion of human
rights and fundamental freedoms worldwide.

sisting of 707 words, in Russian,
Kazakh, Kyrgyz, Uzbek and Tajik,
as well as 96 websites, 88 groups
and pages on social media plat-
forms and 93 opinion leaders.

In selecting media resources, the
following factors were taken into
account: the intensity of traffic, the
toxicity of comments, the num-
ber of articles and posts in on-line
publications and social media, the
genre of materials: post, news,
analytics, multimedia (text, pho-
to, video or audio), photo report,
interview, survey, comment/opin-
ion (editorial or author’s), topic of
the article/reportage, frequency of
publications, coverage or publica-
tion of material with elements of
hate speech. This selection proce-
dure was also applied to publics.

In selecting opinion leaders, such
parameters as the number of re-
posts of their messages, the num-
ber of comments under posts, the
number of subscribers/friends,
and the recognisability of the indi-
vidual among the population were
taken into account.

As opinion leaders have been pub-
lishing less and less frequently
messages meeting our criteria,
since the end of January 2022e de-
cided to pay less attention to them
and only include them in the fol-
lowing cases:

if the Media Monitor/s found a
link redirecting to the opinion
leader in the media analysed,

Ayear after the pandemic through the eyes of media monitors in Central Asia



if there were bombastic state-
ments from the opinion leader
on the current situation.

Quantitative component covers
media monitoring data, social net-
works (groups and public), opinion
leaders as well as user comments
on some websites of news agen-
cies in discussing news. Our team
recorded the amount of hate
speech in the information space
by gender, regional, territorial, eth-
nic, racial, religious and other so-
cial attributes. The received data
were documented into special ta-

“Hargh” Hate speech

bles, including a screenshot and
link to the article, post, comment
or image analysed.

Qualitative component of the
monitoring includes the analysis
of messages, qualification of senti-
ment (mild, moderate, harsh) and
the types of the identified hate
speech on the basis of certain key-
words and expressions which fre-
guently occur in the information
space. In classifying the sentiment
of hate speech, the media moni-
tors took as a basis the variant pro-
posed by Aleksandr Verkhovsky.

Direct and immediate calls for violence.

Calls for violence using general slogans.

Direct and immediate calls for discrimination.

Calls for discrimination in the form of general slogans.
Veiled calls for violence and discrimination (for example,
promotion of positive contemporary or historical experi-
ence of violence or discrimination).

GIENERENIE

“Moderate” Hate speech

1. Justification of historical cases of discrimination and vi-
olence.

2. Publications and statements that question the gener-
ally acknowledged historical facts of violence and dis-
crimination.

3. Allegations of historical crimes by one or another ethnic
(or other) group.

4. Pointing to the links of any social group with local and/
or foreign political and state structures with a view to
discrediting it.

5. Allegations of the criminality of one or another ethnic
group.

A year after the pandemic through the eyes of media monitors in Central Asia
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6. Speculations about the disproportionate superiority of
any ethnic group in material wealth, representation in
structures of power, etc.

The accusation of the negative influence of any social
group on society, the state.

Appeals to prevent the consolidation of certain social
groups in the region (district, city, etc.).

7.

8.

“Mild” Hate speech

—

I

Creation of a negative image of an ethnic group.
Mentioning the names of an ethnic group in a deroga-
tory context.

Allegations of the inferiority of an ethnic group.
Allegations of the moral infirmities of an ethnic group.
Mentioning a social group or its representatives as such
in a humiliating or offensive context (for example, in a
crime chronicle).

Quoting xenophobic statements or publishing this type
of texts without an appropriate comment defining the
delimitation between

the opinion of the interviewee and the position of the
author of the text (journalist); providing space in a news-
paper for apparent nationalist propaganda without an
editorial comment or other debate.

A year after the pandemic through the eyes of media monitors in Central Asia



Hate speech in Central Asia

During the current year, the me-
dia monitors’ team monitored
1,430,934 messages on social net-
works and media. Every day, the
team of monitors collected data
and processed them according to
the project methodology.

During 2021, we found/identi-
fied 3,660 messages of the hate
speech subcategory. Of these,
715 messages were classified as
“harsh” hate speech. Those mes-
sages mainly called for the expul-
sion of certain social groups from
the region or country, for Killing
and beating them.

During the monitoring, moderate
forms of hate speech were also
found, such as “moderate” (1,326
reports) and “mild” hate speech
(1,584). We also noticed that
“harsh” hate speech is lowering
in the region and basically it has

transformed into “moderate” or, in
some cases, into “mild” forms.

Below we look at the cases of each
country and analyse the maxi-
mum number of cases of hate
speech in each of them individual-
ly. It should also be noted that the
text covering each country was
provided by the team of media
monitors that worked in that par-
ticular country.

Kyrgyzstan

In the media space of Kyrgyzstan,
hate speech is most often found in
comments under publications on
social networks and some mass
media, with emphasis commonly

Total number of monitored messages — 1430 934

715

“Harsh”
Hate Speech

1584

HMild”
Hate Speech

A year after the pandemic through the eyes of media monitors in Central Asia
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placed on ethnic and regional af-
filiation and the gender aspect.

In 2021, hate speech messages in
the Kyrgyz-language media con-
cerned political figures, main-
ly women, gender, LGBT people,
protesters, other ethnic groups
such as Chinese, Russians, Tajiks,
Pakistanis and others, professions
(minibus drivers, doctors, etc.), reli-
gion (Muslims) and coronavirus.

Each time, hate speech is raised
towards specific representatives
depending on the news, heated
debate and trends. For example,
in January 2021, the presidential
elections in Kyrgyzstan and a ref-
erendum on determining the form
of government of the state were
held. Female politicians appeared
in hews more often, which caused
anger and irritation among Kyr-
gyz-speaking users. Most of the
comments were related primarily
to gender rather than their activ-
ities. Commentators urge them to
“calm down”, “perform motherly/
female duties”, “not go up against
the Kyrgyz people.”

The topic of violence against wom-
en is one of the most widespread
and hottest topics also in the
Russian-language media of Kyr-
gyzstan. Almost every day, there
are news or posts about another
expression of violence, and such
publications collect lots of com-
ments. Some audience represent-
atives comment expressing sym-
pathy, while others condemn the
victim of violence in the classic “It's
her own fault!” manner (for exam-
ple commenting the news “Man
beat and buried his wife alive in a
hole."?

12 https://kaktus.media/doc/433450_depytat:
gei_yzyrpiryut_nashy_ideologiu.htm]

On the eve of International Wom-
en's Day, deliberate attention is
paid to the march for women’s
rights, in particular after the inci-
dents happened during similar
events in the previous years. At the
same time, social media accounts
opposing  pro-Western  values,
feminism, LGBT representatives
and NGOs became more active in
the comments under posts about
this event. For example, Shailoo-
bek Atazov, a member of the Par-
liament, stated at the meeting of
the Jogorku Kenesh that gays are
usurping our ideology: “Last year,
500 non-governmental organisa-
tions that impinge upon the ide-
ology of the country were closed
down in Russia. We need to close
them down, too. They arrange
various gay parades. They usurp
our ideology. They are following
the extremist path.”™

Several domestic conflicts also
provoked a wave of anti-Russian
comments. There was a drunk vis-
itor who attacked an employee in
a children’s entertainment centre
just because she was consulting in
Russian™ or another event when
a boy was beaten by peers at a
sports summer camp.”®

In 2021, the protesters “turned”
into a separate social group. Al-
most every week, there were news
about protesters demonstrating
against something or someone. In
the Kyrgyz-language media, they
are hated and perceived as people
who have “nothing to do”, “paid

5 httpsy/kaktus.media/doc/433450_depytat:
gei_yzyrpiryut_nashy._ideologiu.html

4 p ttps./mww.facebook.com/1728004327620
53/posts/6142522919123078/?d=n

5 https/fiwww.facebook.com/azattyk/oosts/
4439244606140100
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up”, “pro-Western”, “gays and les-
bians”, “NGOs" and so on.

Since April 2021, hate speech
against Tajiks has increased dra-
matically as a result of the events
on the border between Kyrgyzstan
and Tajikistan. News about burn-
ing houses and schools in Batken,
comments from outside experts,
lost young men, and demand to
provide weapons ramped up the
tense situation. In the Kyrgyz-lan-
guage media, there were calls
“calm the Tajiks", “close the bor-
ders”, “bring them to their level”,
etc.

Photo. Press service, Ministry of Defense,
Kyrgyzstan

This incident caused a wave of
hate among commentators, and
any news concerning the bor-
der conflict was accompanied by
hateful rhetoric. For example un-
der the publications of Kaktus
Media website and the online por-
tal news.kg there were messag-
es containing derogatory terms
based on ethnicity (Kyrgyz/Tajik),
and calls to violence.'® Periodical-
ly, there were news about shots,
attacks, and so on. However, the
hate speech towards the Tajiks
has eased and commentators

16 httos:fmww.facebook.com/watch/?v=4693
44930984018
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condemned not only the ethnic
groups, but also the President of
Tajikistan, Emomali Rahmon.

In early June, minibus drivers
went on strike for several days in
a row. In this way, they expressed
their dissatisfaction and request-
ed the mayor's office to raise the
payment from 10 soms to 20 soms
due to the increase in the price of
gasoline and other reasons. Be-
cause of this, people were forced
to take trolleybuses, buses and
taxis. In the Kyrgyz-speaking me-
dia, commentators wrote negative
comments about minibus drivers.
They demanded that the minibus-
es be completely removed. This
is not the first time this year that
minibus drivers went on strike.
As a result, the payment was in-
creased from 10 soms to 15 soms
in November 2021.

This year, hate rhetoric based on
ethnic grounds was clearly ex-
pressed against Pakistanis. This
was due to the fact that after the
aggravation of the situation in Af-
ghanistan, some users of social
networks began to write that the
number of Pakistanis looking like
Afghanis increased in Bishkek."”

In 2021, there was also a lot of hate
speech and negativity towards
girls and women. For example,
after the performance of Aisuluu
Tynybekova, Meerim Zhumanaz-
arova and other Kyrgyz female
wrestlers at the Tokyo Olympics,
they were condemned by Ozubek
azhy Chotonov, a well-known reli-
gious figure in the Kyrgyz Repub-
lic. He said: “that they go out half
naked and the whole world sees
their thunder thighs. But this does

17 https;frus.azattykorg/a/31421482.html



not mean that you need to un-
dress for the sake of a medal”. ™®

In December 2021, Nazira Aitbe-
kova, a well-known journalist and
blogger, caused a heated discus-
sion on social networks. On Face-
book, she posted photos where
she was “half-naked” and wrote a
post saying that “in our society, it
is a shame to undress but not to
steal”, and so on. In the Kyrgyz so-
ciety, she was broadly condemned.
Commentators addressed differ-
ent types of messages including
that she set “a bad example for
modern Kyrgyz girls and women”,
“dishonours the Kyrgyz people”,
and “she definitely needs a man.”

(‘ Uzbekistan

In the media field of Uzbekistan,
like in other countries of Central
Asia, hate speech is most often
found in comments on social me-
dia posts and media publications.
The controversy also involves trolls,
who further intensified confronta-
tion in the dialogue. Such disputes
often reached the point of open
calls for violence, and it should be
noted that discussions take com-
mentators far from the topic of
the main publication as one word
leads to another in their conversa-
tions.

Many publications,in ordertoavoid
problems with such commenta-
tors, activate the pre-moderation
mode. Therefore, for example,
there are practically no comments

18 https://www.instagram.com/p/CUxG2GBs
EYF/

with hate speech under publi-
cations of Gazeta.uz. Many sites,
such as on Repost.uz and Anhor.
uz, do not provide the possibility
of commenting at all. The publi-
cations try to protect their content
from hate speech. In 2021, in the
monitored media space of Uzbek-
istan, hate speech was most often
found under materials of the un-
registered publication UPL.uz and
Vesti.uz, where commenting is un-
controlled. The latter on-line pub-
lication has a propaganda focus,
so its hate speech is thematically
homogeneous.

If you pay attention to quantitative
indicators, the monitoring shows
that it increased in the Uzbek seg-
ment of the media in May 2021,
and nationalism became the main
topic.

The Uzbek-Russian nationalist
rhetoric emerges around holidays
associated with the Soviet legacy.
May 9 is the Day of Memory and
Honour in Uzbekistan, and this
is the day of Victory over fascism.
This is the time when the number
of publications about the celebra-
tion and, accordingly, the number
of comments divided along na-
tional lines increases. The rhetoric
involves the topics of language, re-
ligion and traditional values.”

Hate speech was also caused by
social network reposts of materials
with statements by opinion lead-
ers, in particular, the leader of the
Milliy Tiklanish (National Revival)
party, Alisher Kadyrov.2°

19 https/fupl.uz/obshestvo/20503-news.htmi

20 https://podrobno.uz/cat/obchestvo/
kadyrov-zayavil-chto-flag-sssr-podnyatyy-na-
kontserte-v-tashkente-eto-flag-zakhvatchika-
okrashennyy-/
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Figure 1. Number of hate speech cases in Uzbekistan
(January-December 2021)

The rhetoric of nationalism con-
tinued because of the Palestin-
jan-Israeli events, but the focus
changed towards anti-Semitism.
Statements by opinion leaders
intensified the rhetoric of hatred.
Yulduz Usmanova, a well-known
Uzbekistan singer, urged to come
to the rescue of brothers in faith
and resort to arms.?

The conflict that took place on the
border of Kyrgyzstan and Uzbeki-
stan caused hate speech towards
the Kyrgyz.?? During the year, na-
tionalist manifestations in com-
ments could be observed in re-
lation to the Gypsies,?® Chinese,?*
Afghans, Pakistanis, Iranians, Indi-
ans?® and other nationalities.

2T httpsy/foutu.be/sqvhacTWHOA

22 httpsy/upl.uz/policy/20554-news.html

25 hitpsyfwww.facebook.com/permalink.php?
story_fbid=431121118446111&id=1000464
46790525

24 https/upl.uz/world/21333-news.htm

25 httpsfiwww.facebook.com/groups/55369
3881324624/
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Sexism is the second most com-
mon type of hate speech in the
Uzbek media field. Here you can
find objectification, for example,
in the comments to the material
“Actress from the Turkish series
‘Kara Sevda' Melisa Asli Pamuk
will visit Tashkent”?* where many
pointed to the physical parame-
ters of the actress and treated her
as a sexual object, disregarding
her acting skills and profession-
alism. Justification of the harass-
ment of women in different coun-

25 hitpsfupl.uz/culture/21855-news.htm



tries,?” justification of violence and
comments with a common mark
“It's her own fault”,?® arguing that a
woman cannot be a leader, a good
driver, an athlete and other man-
ifestations of inferiority,? expres-
sions that women’s destiny is ex-
clusively in birth of offspring, and
even in a more crude form, that
a woman is an incubator,* stere-
otypes that women are deceitful,
duplicitous, and emotional, as op-
posed to intellectual abilities,* and
others can also often be found in
the media space of Uzbekistan
both in comments to media ma-
terials and in social networks and
instant messengers.

Hate speech towards represent-
atives of different regions of Uz-
bekistan is also often found in user
comments. For example, thereis a
stereotype that the inhabitants of
the Sirdaryo Region are criminal-
ised,* the Jizzakh people are up-
starts,® inhabitants of Andijan and
Namangan are duplicitous,** and
so on.

In the monitoring of on-line me-
dia in Uzbekistan, the category of
hate speech towards migrants can
also be identified. The rhetoric re-
garding internal migration is char-

27 R ttps://t. me/digestuz/9353

8 https:/fivww.facebook.com/groups/bara
holka.uz/permalink/3836490403079336/

29 https/fvww.facebook.com/groupsioditeli/
,OermO/Ihk/7840699872772379/

30 https/upl.uz/incidents/21919-news.html
31 https//upl.uz/incidents/21868-news.html
32 https/fupl.uz/policy/21990-news.html

33 https//www.facebook.com/anatoliy.ivanov
weisskopf/posts/5186170901423784

34 https//upl.uz/obshestvo/21408-news.html

acterised by one focus: “provincial
people vs Tashkent people”. The
comments contradistinguish the
supposedly uneducated, uncivi-
lised, wild, criminalised “provin-
cial”®®, and in a ruder form “kish-
lak™®, with arrogant metropolitan
people. In materials regarding ex-
ternal migration, hate speech is of-
ten triggered by criminal incidents
involving or against migrants from
Uzbekistan in the Russian Federa-
tion.*”

The category “Propaganda” is not
as widely represented in the mon-
itoring because it often echoes
other topics and is closely related
to manifestations of nationalism
and the topics of religion and lan-
guage. It can be noted that the
main conflict areas are the opposi-
tion of “our and European spiritual
values™®g, the information confron-
tation “Ukraine vs Russia”® and
“Americanisation.”®

< Tajikistan

In the Tajik media space, hate
speech could be found most often
in social networks groups, among
which Facebook is the leader, fol-

3 httpsupluz/incidents/21574-news.htm
36 h ttps.//upl.uz/incidents/22221-news.html/

37 https/Mestiuz/moskvichej-dostalo-svinstvo-
migrantov/

38 https:fwww.facebook.com/groups/480920
865932066/permalink/718783822145768/

39 https;Nvesti.uz/opolchenec-iz-fergany-ne-
vyhodit-iz-boja/

40 https:fupl.uz/fpolicy/20607-news.html
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lowed by Instagram. Such media
outlets as Asia Plus and Radio Lib-
erty carefully filter their articles
and they contain almost no hate
speech. However, hate speech
cannot be called a rare phenome-
non in comments on pages in the
above social networks. Neverthe-
less, people do not dare to leave
comments containing offensive
words on official websites.

Hate speech gains a special mo-
mentum when some social and
political events occur that stir peo-
ple's emotions. At such moments,
hate speech reaches its peak.

Like in other countries of Central
Asia, in Tajikistan, topics related
to gender, religion, corruption,
migration, border conflicts be-
tween Kyrgyzstan and Tajikistan,
and the topic of coronavirus that
has swept the whole world in the
last two years are particularly sen-
sitive. The capture of Afghanistan
by the Taliban was also an impor-
tant topic.

One examplerelated to gender-re-
lated themes is the brutal murder
of a 7-year-old girl in a district near
the capital. The girl was killed by a
close neighbour who, after raping
her, brutally dealt with the body
of the raped and murdered girl
by dismembering her. This sto-
ry evoked very strong emotions
among all residents of Tajikistan
and beyond. The people demand-
ed and wanted the blood of the
pedophile rapist. This was strong-
ly expressed in comments that
were written under all the topics
associated with this terrible event.
In addition to all this, there were
comments from fake accounts
that encouraged and justified the
actions of the pedophiles using Is-
lam. Such comments added fuel

to the fire, thus contributing to
the growth of hate speech.#

Another high-profile and terri-
ble event related to the topic of
sexism and gender is the story of
Madina Mamadzhanova, who died
because damage to her health
caused by Aziza Davlyatova, the
official wife of Parviz Davlyatov.
Having spent in the hospital sev-
eral months, Madina passed away.
After the public learned about this
story and the case was taken up by
the mayor of the city of Dushan-
be under his personal control, the
case was reopened and new de-
tails surfaced each time. This sad
story is also connected with cor-
ruption. It followed after several
individual figures in high positions
were negligentin their duties. Nat-
urally, these people were removed
from their posts after the case was
examined.*?

Afghanistan has  completely
passed into the hands of the Talib-
an. Lawlessness and ruthlessness
towards children and women.
Afghanistan is not only a neigh-
bouring country, but also has the
same language - Farsi, Dari — and
a history intertwined with Tajik-
istan. Afghanistan is populated
by different ethnic groups of peo-
ple, including many Tajiks. Tajik-
istan, headed by President Emo-
mali Rahmon, not only avoids to
try to establish ties with the new
government of the neighbouring
country, but also openly adheres
to the position that the Talibans
cannot be trusted.®

T https://www.facebook.com/groups/

mikrofoniozod/permalink/3043807049181266/

2 https://www.facebook.com/1000114211
O70'76/pOS ts/1762183577505662/

4 https://www.facebook.com/asiaplustj/
DOSts/4188437844554640
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Another sensitive topic is the lat-
est events that took place in the
Pamirs. The incident that hap-
pened with Gulbiddin Ziyabekov
caused a storm of negative emo-
tions among the people in the
Pamirs and outside the country
and resulted in a rally that lasted
several days.** The people put for-
ward a number of demands and
conditions for the authorities but
they were not accepted and the
rally was suppressed. > Up to now,
there is no internet in the Pamirs.
Commenting on this act, the au-
thorities said that the temporary
internet shutdown is a protective
measure.“®

Photo: Radio “Ozodi”

The topic of coronavirus and vac-
cination is still among the most
debated. Social networks also
spread a lot of misinformation on
this topic. The people are alarmed
because a new wave of the virus
began inthe summer and itis pro-
gressing no less severely than the
first one. However, the death rate
has dropped remarkably. Vaccina-
tion is another thing associated

“ https//www.facebook.com/128878693
843929/p0osts/4623110071087413/

% h ttps://www.facebook.com/128878693
843929/posts/4625997107465376/

“ https://www.facebook.com/128878
693843929/posts/4626464047418682/

with the coronavirus. Most people
do not believe in the effectiveness
of vaccination. On the contrary,
they are convinced that the vac-
cine can be the cause of death for
many.4’

Kazakhstan

The monitoring of the information
field of Kazakhstan in 2021 showed
that the problem of the spread of
hate speech remains of great rel-
evance. In 2021, Kazakhstani ex-
perts of the BRYCA team recorded
1,345 messages containing hate
speech. Of these, 586 messages
were classified as containing mild
hate speech, 498 as moderate
hate speech, and 261 as harsh hate
speech.

In 2021, gender discrimination
against women and LGBT people
became the most common narra-
tives. Conflicts and intolerance on
inter-ethnic, racial and linguistic
grounds also remain one of the
most acute topics. During such
incidents, moderate and “harsh”
hate speech are the most com-
mon, with calls for discrimination
as well as glorification and justifi-
cation of violent actions.

The on-line information resources
where hate speech was most com-
mon in 2021 include nur.kz, ten-
grinews.kz, azattyq-ruhy.kz, zakon.
kz, abai.kz, qamshy.kz, zhasalash.
kz and alashainasy.kz. Most often,
hate speech was spread in user

7 https://www.facebook.com/asiaplustj/
POSt5/4182970928434665

A year after the pandemic through the eyes of media monitors in Central Asia



comments, but often headlines
and articles themselves were dis-
criminatory in nature.

Gender discrimination

The content analysis of popular
Kazakhstani media outlets and
publics in social networks shows
that public discourse is dominat-
ed by the normalisation of dis-
criminatory language against
women and representatives of
sexual minorities. This conclu-
sion is based on the results of the
monthly monitoring of 60 media
outlets and popular accounts on
Facebook and Instagram in the
Kazakh and Russian languag-
es. The topic of discrimination
against women is traditionally on
the top in the reports of media
monitors in Kazakhstan. Quite of-
ten, the media publish headlines
that assault the dignity of wom-
en or have a deliberately accusa-
tory tone. Even if a message was
written in a relatively neutral way,
hate speech is contained in the
comments in the overwhelming
majority of cases. The main motive
of the messages contains the “she
herself is to blame” message. Even
in a situation of absolute violence
against a woman or her child, so-
cial condemnation will be direct-
ed against the woman in one way
or another.

The tragic incident that occurred
in  Almaty in November 2021
can be referred to as an example.
A 28-year-old woman jumped
from the 9th floor together with
her three children.“® The tragedy

8 h ttps.//www.instagram.com/p/CWpWG
8X1Jlg/

caused a great public outcry. In
their comments, users expressed
their condolences to the family of
the victims but also often blamed
the mother for what had hap-
pened and severely condemned
her for the death of the children.

Another high-profile case is the
death of Ayazhan Yedilova in Ka-
zakhstan. On 19 March 2021, she
left work and disappeared. A few
days later, the girl was found killed.
It was established that on the day
of the disappearance, Ayazhan
was going to meet a new ac-
quaintance. In December, the de-
fendant Torebekov was sentenced
to 25 years of imprisonment.*® The
comments to this news are domi-
nated by victim-blaming and the
readers accuse the victim of frivol-
ity and dissoluteness.*®

The negative social response to
the women’'s march on March 8
in Almaty demonstrated a rather
low level of tolerance. This event
caused a wave of homophobic
comments, especially among Ka-
zakh-speaking citizens. Most of-
ten, activists were alleged as be-
longing to the LGBT community
and extreme intolerance was ex-
pressed. Omar Zhalel, a philoso-
pher, religious scholar and Abay
scholar, spoke on his YouTube
channel and in an interview with
the media that feminist move-
ments are alien to Kazakh culture
and are the result of a pernicious
influence of Europe. He also pro-
motes the idea that a daughter in

9 https:/ftengrinews.kz/kazakhstan_news/
ubiystvo-ayajan-edilovoy-podozrevaemyiy-
otritsaet-455693/

0 https//tengrinews.kz/kazakhstan_news/
ubiytse-ayajan-edilovoy-vyinesli-prigovor-v-
almatyi-458014/
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a family is like a commodity and
her chastity must be protected.”

Photo. NUR.KZ/Petr Karandashov

The topic of the LGBT communi-
ty traditionally causes waves of
negative comments. One of the
cases clearly demonstrates public
perception and the way news are
given in the media: “l am a trans-
gender: The conflict near the cap-
ital's shopping mall was caught
on video". Such clickbait headlines
are often used by popular media.
Users usually do not even try to
understand the situation and of-
ten use profanity and harsh hate
language.®

Hate speech on inter-ethnic,
racial and linguistic grounds

The topic of inter-ethnic conflicts
is the most debated in the Ka-
zakhstani society. The problem is
exacerbated by the public rheto-
ric of opinion leaders and online
users. Often these actors manifest
tolerance to violence, glorifying

51 https:/kaz.nur.kz/society/1903496-aitqanym

-aidai-keldi-omar-zalel-feminister-seruine-
bilik-ne-usin-rugsat-bergenin-aitty/

52 https/fvww.nur.kz/society/1924485-ket-ket-
ket-karagandintsy-ustroili-aktsiyu-protesta-
protiv-sobraniya-lgbt-aktivistov-video/

the participants in ethnic violence
acts and calling for radical meas-
ures against ethnic groups. More-
over, authorities prefer to hush up
this topic, and local officials crit-
icise national minorities, urging
them to respect the Kazakhs. This,
in fact, legitimises violence and
aggression, creating the risk of re-
currence of conflicts in the future.

In October, another inter-ethnic
conflict took place in the village of
Pidzhim in Almaty Region. Accord-
ing to the MediaNet publication
“The Study of hate speech in Ka-
zakhstan: The perception of res-
onant inter-ethnic conflicts in so-
cial networks. Possible solutions”,
the reaction of local authorities
to this inter-ethnic conflict clear-
ly demonstrated their inability to
adequately respond to such con-
flicts.> They tried to calm the dis-
satisfaction of citizens with state-
ments about the privileged status
of the Kazakhs, which, in fact, is an
unconstitutional justification and
legitimisation of violence. Such
communication and low levels of
trust in the authorities lead to an
escalation of hate speech and in-
crease the risk of the recurrence of
conflicts in the future.

During inter-ethnic  conflicts,
sinophobia and discrimination
against Russian-speakers also in-
tensified. One of the arguments
justifying discrimination against
Russian-speaking citizens is the
requirement to have a command
of the state Kazakh language.
“Language Patrols” is the most
high-profile case related to this
topic. In the summer of 2021, Kuat

>3 httpsy/medianet.kz/wp-content/uploads/20
22/05/%DO%AF%D0%B7%D1%8B%D0%BA-%D0O
%B2%D1%80%D0%B0%D0%B6%D0%B4%D1%
8B-KAZ pdf
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Akhmetov, on his YouTube chan-
nel “Til Maydani online partiyasy”,
called for making provocative vid-
eos with representatives of the
service sector and speaking with
them only in Kazakh. Some citi-
zens who followed his calls and
began to upload videos on the
network with pressure on Rus-
sian-speaking shop assistants,
waiters, and managers. The move-
ment became quite popular, the
videos quickly gained views and
comments. The authorities reso-
lutely stamped this initiative and
called it “cave nationalism”. The
channel “Til Maydani online par-

tiyasy” was blocked. Criminal pro-
ceedings were instituted against
Akhmetov for inciting ethnic ha-
tred and he is on the wanted list.
However, videos with language in-
spections are still periodically pub-
lished, where people and various
institutions are publicly harassed.
Kazakhstani and Russian media
actively covered this: “It was a hate
campaign”: a Kazakh woman told
about threats from Til Maydani ac-
tivists.>*

>4 https://ru.sputnik.kz/20210820/Eto-
byla-travlya-kazakhstanka-rasskazala-ob-
ugrozakh-aktivistov-Til-Maydani-17918027.htm|

Regular monitoring of the information field of the Central Asian
countries made it possible to describe and analyse the most
common toxic narratives that serve as the basis for hate speech
and discrimination. An analysis of public rhetoric suggests that
hostile rhetoric on the Internet intensifies during conflicts and
can become an ideological basis that spurs individuals to actual

violent actions.

Based on the results of media monitors, it can be noted that in
almost all countries the topics of gender stereotypes and LGBT
are leading. Russophobia and ethnic topics can also be distin-

guished.

Unfortunately, most cases of hate speech can be found in so-
cial networks, with no responsibility and attachment to a par-
ticular person. The observation of one of the media monitors
can be noted, which says that bots, trolls and fake accounts are
most common in social networks. It is them who are often the
initiators of chats or verbal conflicts. As far as media are con-
cerned, they are strictly regulated and moderated in almost all
countries of the region. In the end of our annual report, we will
return to the issue of hate speech and have proposed several
recommendations for the non-dissemination of hate speech in

the countries of Central Asia.
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During the past year, the media
monitors of the project analysed
1,430,934 messages containing
disinformation/disinformation
and hate speech, including 1,453
messages from the disinforma-
tion category. Disinformation was
mainly aimed at the coronavirus
infection, immunisation cam-
paigns, border conflicts and, of
course, conspiracy theories. Below,
we will look closely at the situation
in each country and talk about the
main topics and theses on disin-
formation in our region.

Kyrgyzstan

COVID-19 pandemic

In Kyrgyzstan, like everywhere in
the world, a large-scale campaign
has been launched to promote
false information about the harm-
ful effects of vaccines from the
beginning of vaccination against
coronavirus infection. One group
contains information about the
fatal danger of vaccines® or that
a vaccinated person becomes a
carrier of COVID-19 and “exudes
a virus”®, while the other is con-

%5 https./factcheck.kg/vakeziny-snizhayut-
immunitet-i-privodyat-k-massovym-
smertyam-faktchek/

6 https://ffactcheck.kg/vakezinirovanny;-
chelovek-stanovitsya-nositelem-covid-19-i-
istochaet-iz-sebya-virus-fejk/

Coronavirug

infection o
Immunization

of population

Cross border
conflicts

Theories of
conspiration

spiratorial in nature, in particular,
in relation of the “golden billion”
and chipping. So, in July, a video
was circulated on social networks
and instant messengers, where a
group of men who call themselves
the council of Kyrgyz agsaqgals ar-
gues against vaccination against
COVID-19. According to them, vac-
cination is a plan of the globalists
and masons to exterminate all
people.®

Connoisseurs of conspiracy the-
ories also replicated fakes about
chipping the population by means
of vaccination. Thus, a number of
videos appeared in messengers,
in which people who have been
vaccinated apply a magnet to the
injection site and it sticks. The au-
thorsofthevideos claim thatalong
with the vaccine, they received
subcutaneous injection of micro-

57 R ttps.//kloop.kg/blog/2021/07/18/gruppa-
muzhchin-v-kyrgyzstane-rasprostranyaet-fejki-
s-prizyvom-ne-vaktsinirovatsya-ot-covid-19/
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chips, which, due to the presence
of metal in them, hold magnets.>®

Besides, the fakes related COV-
ID-19 were dominated by the top-
ic of its treatment with folk rem-
edies. A zombie fake about the
treatment of coronavirus with gar-
lic water resurfaced.® According
to an anti-mask fake, which also
sparked outcry in the neighbour-
ing country of Kazakhstan, black
worms live in masks.®°

Political fakes regarding vaccina-
tion also appeared in the Kyrgyz
media. Thus, the news that China
demanded to vaccinate 70% of the
population of Kyrgyzstan to allow
trucks to pass through customs,
which was announced by the
chairman of the Customs Service
of the Kyrgyz Republic, turned out
to be fake. The Chinese Embassy
in the Kyrgyz Republic denied this
information.®

Politics

Elections in Kyrgyzstan are always
accompanied by the spread of
false stories of various kinds. Thus,
on the eve of the parliamentary
elections, fake information about
the candidates, allegedly sourced
from the media, was massively

%8 https://factcheck.kg/kyrgyzstanczev-
chipiruyut-s-pomoshhyu-vakczin-ot-covid-19-
proveryaem/

59 httpsy/factcheck.kg/kyrgyz-fejk-lechenie-
koronavirusa-chesnochnoj-vodoj/

80 https://factcheck.kg/v-mediczinskih-mas
kah-obnaruzheny-chervi-nanochasticzy-nepra
vda/

6 https.//factcheck.kg/trebovanie-kitajskoj-

storony-o-vakczinaczii-70-naseleniya-kyrgyz
stana-eto-fejk/

distributed on Facebook. For ex-
ample, the news was published
under the logo of Radio Azattyq,
that the leader of the Butun Kyr-
gyzstan party, Adakhan Maduma-
rov, had fled Kyrgyzstan. Under
the logo of the information chan-
nel Next TV, a fake was spread that
the athlete Valentina Shevchenko
demanded that Adakhan Mad-
umarov be held accountable for
“having sold Kyrgyz lands”.%?

The situation in Afghanistan after
the seizure of power by the Tali-
ban induced lots of fakes in the
of social networks Kyrgyz. Thus, a
popular video of dancing Talibans
turned out to be fake, as well as a
photo ofa Talib with anice cream.®
The message that a number of
states have recognised the power
of the Taliban terrorist movement
in Afghanistan is untrue® as well
as the information that Vladimir
Putin offered Joseph Biden the
joint use of military bases in Cen-
tral Asia to coordinate actions in
the Afghan area.®®

The conflict on the border of Kyr-
gyzstan and Tajikistan became
another cause of the spread of a
huge amount of fake information.
For example, a video was circulat-

62 https./kaktus.media/doc/449938_v_socse
tiah_poiavilas_feykovaia_informaciia_o_kandi
datah_ot_smi.html?fbclid=IWwARTIetLI94-nE4rfz
UIG3gXhGIFuOdN2dgTSSk7YIgFCXUWBX941gk
QLumk

63 https://kaktus.media/doc/444882_foto_i_
video_iz_afganistana_stavshie_memami_
okazalis_feykami_faktchek.html

&4 https://factcheck.kg/soobshheniya-o-
priznanii-talibana-v-mire-nepravda/

85 https/kloop.kg/blog/2021/07/22/rossiya-ne-
predlagala-ssha-sovmestnoe-ispolzovanie-
voennyh-baz-v-tsentralnoj-azii-glava-mid-
lavrov/
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ed on social networks and instant
messengers, in which alleged-
ly Afghan militants were moving
towards Isfara®. During the con-
flict, information was also active-
ly spread that Turkey intended to
provide military assistance to Kyr-
gyzstan. The news was published
on the site specialising in fake and
“yellow” news.®” Later, in July, infor-
mation appeared about the perse-
cution of students, citizens of Ta-
jikistan, studying at universities in
the Kyrgyz Republic. The Ministry
of Education and Science of Kyr-
gyzstan denied this statement.®®

Cyber fraud

In WhatsApp, mailings in the
name of local companies for the
draw of cash prizes became more
frequent. According to the terms
of the mailing, you need to choose
a prize and make mailings to a
certain number of groups or users.
For example, there were mailings
sent in the name of Gazprom on
the occasion of the New Year®, al-
legedly Coca-Cola offered a draw-
ing on the occasion of Christmas’
and the National Bank conducted
a survey on the occasion of the

% https://factcheck.kg/videofejk-s-afgans
kimi-boevikami-napravlyayushhimisya-v-
isfaru/

87 https./kaktus.media/doc/437407_informa
ciia_o_tom_chto_tyrciia_peredast_kyrgyzstany.
bespilotniki_feyk.html

88 https:/rus.azattyk.org/a/minobrazovaniya-
oproverglo-informatsiyu-o-presledovanii-
tadzhikistanskih-studentov/31365646.html

69 https://factcheck.kg/moshennichestvo-
gazprom-ne-provodit-rozygrysh-denezhnyh-
prizov-k-k-novogodnim-prazdnikam/

70 httpsy/factcheck kg/s-rozhdestvom-coca-
cola-daet-besplatnye-podarki-faktchek/

25th anniversary of its founding.”
The websites offering prize draws
are not among the official sites
of the above companies and are
used to distribute malicious links
(phishing).

The monitoring and analysis of the
channels distributing fakes and
misinformation showed that the
key subjects of the dissemination
of fake information were users of
social networks and instant mes-
sengers, in particular WhatsApp.
Almost all fakes related to COV-
ID-19 used the manipulation of
pseudoscientific facts, clickbait
headlines, and references to con-
spiracy theories.

In the media of Kyrgyzstan, misin-
formation and fakes are found in
public pages that are not official
sources of information. Basically,
these are just Instagram pages
that copy news without filtering
and checking. They are imme-
diately distinguishable by their
flashy news headlines and pic-
tures that arouse interest.

In 2021, Whatsapp mailings were
still active where it was said that
some local banks or supermarkets
like Narodny, Globus and others
were raffling off prizes or money.
People fall for such messages de-
spite the fact that the link is not
official and the request to provide
their card details is suspicious.

On WhatsApp, a fake message
was distributed to all public trans-
port drivers that everyone had to
undergo a technical inspection

7T h ttps://kloop.kg/blog/2021/12/20/projti-
opros-i-vyigrat-50-tysyach-somov-natsbank-
soobshhil-o-novom-vide-moshennichestva/
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of the vehicle and would be pun-
ished otherwise.”

The loudest news was that the
Minister of Health of the Kyrgyz
Republic, Alymkadyr Beishenaliey,
announced that coronavirus can
be treated with aconite — Issyk-Kul
root.”> Many were indignant at his
statement, and also repeatedly
said that the poisonous root could
kill a human. However, this news
did not surprise Kyrgyz-speaking
users in any way. On the contrary,
they supported it and gave exam-
ples when aconite all but cured
cancer. In provinces, people be-
gan to take a tincture of the root.
There are cases when people were
hospitalised or died.”

\ llll‘

i

Photo: Zdorovye AKlpress

There was information that a
woman in Norway noticed that
her breasts had increased after
vaccination.” Her experience and
opinion are presented as if this is

72 p ttps.//www.instagram.com/p/CWnkiVv
4sKfc/

73 https:/fwww.bbc.com/kyrgyz/Kyrgyzstan
-56798557

74 https;/www.azattyk.org/a/31244226. htm|?fb
clid=IwARIT7veykIJHBB9r8UV\VzzDgBL6col7djD
Z7KrqjF-RBYOKEIQvbEWGEWYVWwW

7> https://www.instagram.com/p/CRIxW
CULTha/

some kind of scientific proof that,
indeed, breasts grow from the vac-
cine. And the title was: “The breast
may grow after vaccination”. Com-
mentators used laughing emoti-
cons, scoffed and wrote that this
was some kind of marketing ploy
and promotion of the vaccine.

( Uzbekistan

In 2021, disinformation in the me-
dia segment of Uzbekistan was
presented quite differently: from
fakes to “Nigerian letters”, click-
bait and conspiracy theories. The
topics of disinformation messag-
es were also diverse: from huge
monsters found on the shores of
Lake Tudakul” to manipulative
headlines about the introduction
of criminal liability for sexual inter-
course of minors” and conspiracy
theories that a foul smell spread-
ing in some areas of Tashkent re-
sulted from spraying substances,
causing Covid-19.78

In 2021, fake news about Covid-19
can be differentiated as a separate
category by the degree of prev-
alence, breadth of thematic cov-
erage, and variety of techniques.
Fake news makers used newswor-
thy opportunities to mislead the
audience, presented outdated in-
formation as relevant, and invent-
ed new ways to spread falsehoods.
For example, people in Uzbekistan

76 https.//www.facebook.com/permalink.
php?story_fbid=369607643376097

77 https;fuznews.uz/rufarticle/28636

78 https://www.facebook.com/groups/Potre
bitel.Uz/permalink/4284828314877810/
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were regularly informed about the
resumption of quarantine, replac-
ing dates in the notices™, there
were talks about the transition of
students and schoolchildren to
on-line education or early start
of their vacation®, virus-induced
illness and death of celebrities.®

With the start of vaccination
against Covid-19, a wave of fakes
about the negative impact of vac-
cines on health rose in social net-
works and messaging services of
Uzbekistan, and cases of deteri-
oration in health and even death
of vaccinated individuals were de-
scribed.?? The network was flood-
ed with fakes about mutant chil-
dren, accompanied by images®,
saying that people who received
the vaccine were left speechless
and could not stand on their feet
and other consequences.®*

Such mailings regularly appeared
in Telegram both in closed groups
and in public channels, on Face-
book, and in on-line media. It
should be said that the responsi-
ble bodies responded to such fake
news quite quickly and refuted
that in their official sources.®®

72 h ttps:/t. me/ushnudbek/8480
80 https:/t.me/digestuz/10001

81 https;//nuz.uz/kultura-i-iskusstvo/1201923-
sluhi-o-smerti-tuti-yusupovoj-okazalis-fejkom.
htm!

82 https//t.meluzbhub/399

83 https:;/podrobno.uz/cat/oroisshestviya/no
vyy-feyk-uzbekistantsy-rasprostranyayut-v-sots
setyakh-soobshchenie-detyakh-mutantakh-s-
khvostami-i/

8% httpsy/t.mefssvmatbuotkotibi/6359

85 https/t.mefantifake_uz/103

Politics

The situation in Afghanistan in
mid-August 2021 gave rise to a
wave of fakes in the media space
of Central Asia. In Uzbekistan,
fakes related to Afghanistan had
both a serious socio-political and a
joking nature, with memes begin-
ning to spread.

The Foreign Ministry of Uzbek-
istan denied numerous reports
about the presence of Afghan
President Ashraf Ghani and other
Afghan politicians in Uzbekistan.g®
Also, the Uzbek Foreign Ministry
emphasised that the information
published by a number of web-
sites and agencies that Uzbekistan
was ready to “open its borders” for
refugees from Afghanistan con-
tradicted the reality.?” The myth
that many governments of the
world recognised the Taliban gov-
ernment was also debunked and
the posts were accompanied by a
comment that this was a fake and
provided links to a factchecking
material .88

The election of the president of
Uzbekistan in October 2021 also
became an occasion for disinfor-
mation. The Central Election Com-
mission of Uzbekistan denied the
information that Shavkat Mirzi-
yoyev won the elections with 90%
of the vote.

A sentence of three-year impris-
onment was given to a man who
created a fake profile on one of
the popular social networks on be-

85 https:/ria.ru/20210817/9ani-1746104765.htm
87 https/regnum.ru/news/polit/3357080.htm

88 https.//ffactcheck.kg/soobshheniya-o-
priznanii-talibana-v-mire-nepravda/
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half of the President of Uzbekistan
Shavkat Mirziyoyev. He presented
himself to citizens as the leader
of the republic, as the head of the
presidential administration and
promised them to give practical
help in solving problems for mon-
etary reward.®

Photo. Investrk.uz

Cyber fraud

In 2021, cases of phishing became
more frequent in the form of the
theft of funds from bank card ac-
counts of individuals using various
fraudulent tricks. Using brands of
well-known financial corporations,
criminals created fake websites in
which the victim opened access
to his or her plastic card by filling
in its data.®® In one of such video
messages, the brand of the UZ-
CARD payment system was used,
while other used the brands of
the Olx.uz online trading platform
or the Mediapark chain of stores
selling household appliances® A
similar scheme was used in a fake
Facebook mailing list mention-
ing the global brands Volkswa-
gen and Hermes. The algorithms

89 https.//uz.sputniknews.ru/20211001/v-uzbe
kistane-feykovogo-prezidenta

DO httpsy/t.mefantifake_uz/128

9 httpsy/t.me/antifake_uz/124
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of the social networking quickly
identified the mailing mechanism
and blocked malicious links.

Mentions of brands

A lot of fake information was relat-
ed to commercial structures, glob-
al and Uzbek brands and opinion
leaders.

In June 2021, great interest from
social media users was caused by
a video with a misleading com-
ment, where Cristiano Ronaldo, at
a press conference after the Euro
2020 match, removed bottles of
Coca Cola from the frame and
urged everyone to drink plain wa-
ter, with a comment that it caused
the Coca Cola to lose 4 billion in
capitalisation®.

Fake information, where a raffle of
$500,000 was promised on behalf
of Saida Mirziyoyeva, the daughter
of the President of the Republic of
Uzbekistan, was also circulated vi-
rally®.

Korzinka.uz, a popular supermar-
ket chain, became the object of
fake mailing. The message said
that Korzinka.uz was raffling gift
coupons. This information could
have had a negative impact on the
image of the large trading compa-
ny but the public relations service
responded quite quickly and re-
futed the information®+.

%2 https:.//www.sports.ru/tribuna/blogs/
voronin/2933432.html?utm_source=telegram
&utm_medium=eme&utm_campaign=2021-
06-15&fbclid=IWwAROQYihj7466WgeK6fZkWobi2
VYR-PtQ3Bsw7wlgH9OWzhzJ-PIbnjbSNaZEk

% hitpsy/t.me/digestuz/7949

%% httpsy/t.mefantifake_uz/102
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The topic of the Uzbek auto in-
dustry is quite popular. The activ-
ities of UzAuto Motors are often
criticised because of its pricing
policy and the artificially created
shortage of vehicles. This context
is actively used by disinformers.
For example, in September 2021,
a fake was spread that Onyx cars
were being placed on the market.
However, UzAuto Motors officially
stated that this information was
untrue®.

Sensations and newsworthy
occurrences

The distortion of the details in a
message in order to create asensa-
tion and fake stories on topics that
cause stir among the public be-
came a frequently used technique
for creating fakes in the media
field of Uzbekistan. For example,
in September 2021, there were re-
ports on social networks that dur-
ing the hashar (subbotnik) in the
temple of Hazrat Ali near Sarikand,
a treasure with gold coins with a
total weight of about a kilogram
was found. This information was
commented by the chairman of
the mahalla gathering of citizens
of Hazrat Ali, Suvkhonali Nishon-
ov. He explained that a hashar was
really organised on the territory of
the shrine on 8 September 2021.
However, no gold was found®.
In November, a fake was spread
on social networks and Telegram
about the adoption of Decree No
3535 of the Cabinet of Ministers
of 9 November 2021, according to

95 https://nuz.uz/sobytiya/1208039-zapusk-
prodazh-chevrolet-onix-okazalsya-fejkom.html

% https:/nuz.uz/sobytiya/1208324-nahodka-
kilogramma-zolotyh-monet-v-ferganskoj-
oblasti-okazalas-fejkom.html

which polygamy was allowed in
the Republic of Uzbekistan®.

In December, information ap-
peared on social networks that a
company with the odious name
“Second Wife of the Deputy Min-
ister” had been registered in Uz-
bekistan. It was alleged that the
company had been registered in
the name of Madina Eshonkulova,
an actress, who became known to
many following a traffic scandal,
when she introduce herself as “the
second wife of the Deputy Minis-
ter” to traffic police officers. Prob-
ably, this very story led the jokers
to the idea of making a fake with a
company under exactly the same
name. They referred to the web-
site of the State Statistics Commit-
tee, without taking into account
that the statistics authority did not
deal with company names.®®

Several breakdownsand emergen-
cy stops of trains in the Tashkent
metro, which occurred in a row,
stirred a wide-ranging debate and
a negative reaction from the audi-
ence. Fakemakers also responded
to this information. For example, a
fake was circulated that two trains
collided at the Beruni metro sta-
tion.*®

One of the Uzbek on-line publica-
tions told that it was decided to
demolish the Museum of Steam
Locomotives in Tashkent, which
was not bringing profit, with the
exhibits to be sold for scrap and
building a business centre on the

97 https/t.me/antifake_uz/130

9% h ttps./nuz.uz/obschestvo/1218414-firma-
vtoraya-zhena-zamministra-okazalas-chim-
to-rozygryshem.htm/

9 httpsy/k.mefantifake_uz/109
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vacated site. The press service of
O'zbekiston Temir Yo'llari (Uzbek-
istan Railways) reported that such
rumours occurred regularly: only
this year, media representatives
repeatedly contacted the com-
pany to find out about the future
fate of the popular museum. The
journalists were provided with
the necessary information, their
meetings with the museum man-
agement were organised, and
conditions were created for them
to make video and photograph.'®©

In the media space of Uzbekistan,
disinformation is still quite frag-
mented. Trends can be traced
only in some topic areas. As a rule,
fakes are fit into the existing agen-
da and context, which is formed
in the media. Official information
services created under state bod-
ies as well as PR departments of
commercial structures respond
promptly to facts of disinforma-
tion. Despite the fact that there
are no specialised fact-checking
editorial offices and publications
in the country yet, many media
outlets open sections where they
publish popular fake news and
debunk them, referring to the re-
sponses from state services or for-
eign fact-checking resources. This
helps to reduce the spread of fake
information.

‘ Tajikistan

In 2021, disinformation in the Tajik
media were presented quite dif-
ferently. Much fake information

190 https://nuz.uz/sobytiya/1208214-
soobshhenie-o-zakrytii-muzeya-parovozov-
okazalos-fejkom.html

was of rather political nature. For
example, there were statements
by the President of Turkey regard-
ing the Tajiks about stopping the
aggression against the Kyrgyz, or
about the situation of the Tajiks in
Afghanistan. The aggravation of
the situation in Afghanistan and
the border clashes between Tajik-
istan and Kyrgyzstan gave rise to
new fakes. However, in the Tajik
segment, an old fake story about a
charity event of the famous Bolly-
wood actor, Amirkhan, was circu-
lating.

The situation in Afghanistan

Information appeared on the so-
cial networks that after the Talib-
an came to power in Afghanistan,
the situation of ordinary people
became sorrowful. An old photo-
graph of a girl who allegedly lost
all her relatives and friends during
the explosion in Kabul began to
be often used in texts. And at the
moment she walks on the bloody
ground. In the image, the girl is
holding a book in her hands and
fear is seen on her face™.

This photo is a few years old and
is not related to the events in Af-
ghanistan. Using this photo, the
author wants to manipulate peo-
ple's feelings and push the reader
to express negative reviews about
the Taliban. This photo had been
used several times in different
content to describe the situation
in Afghanistan. Also, there ap-
peared a photo of a man holding a
girl on his hands and crying'®=.

T https://www.facebook.com/groups/
turanica/permalink/4038817452870097/

192 https:/ffactcheck.tj/2021/08/27/fejk-aksi-
mardi-giryon-bo-duhtarcha-az-af-oniston/
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Photo. https./nara.getarchive.net

According to the text accompany-
ing the photo, the father wanted
to protect his little daughter from
the Taliban. However, an investiga-
tion showed that this photo was
an old one and referred to events
of 2017 in Iraq.

A new wave of hatred was caused
by the appearance of a photo of
dancing Talibans after their “vic-
tory”. In fact, this photo was fake
and a clickbait headline'®. Due
to the fact that the photo quickly
spread in the Tajik segment and
received many negative reviews,
the fact-checkers of Tajikistan
conducted an investigation and
found that the photo was taken 5
months earlier and was related to
a festive event in Pakistan.

Border conflict

Information appeared on the so-
cial networks that the President of
Turkey warned the Tajik authori-

193 https./factcheck.tj/2021/09/16/fejk-ra-si-
tolibon-bad-az-ish-oli-af-oniston-navor/

ties to stop the aggression against
Kyrgyzstan. This information was
circulated on social networks by
fake accounts after the border
conflict between Tajikistan and
Kyrgyzstan'os,

Also, there was information that
Kazakhstan was ready to help the
army of Kyrgyzstan. A group of
Tajik fact-checkers conducted an
investigation and addressed the
Turkish Embassy in Tajikistan with
an official letter'®. The Turkish Am-
bassador to Tajikistan responded
with an official letter to the editori-
al office, explaining that the infor-
mation was unfounded and fake.

On the Vorukh-Batken telegram
channel@®, there was information
with a photo of the house of a fam-
ily who suffered during the border
conflict. The text also used a pho-
tograph of a young woman and
a child with a burnt face. The text
said it was a photograph of a Kyr-
gyz family who suffered during an
attack by Tajik citizens on a Kyrgyz
village. It turned out that this pho-
to was fake and was not related to
the border conflict. The woman
was a citizen of Kazakhstan, and
the child was a citizen of Azerbai-
jan. And the photos tell about a
fire in those countries.

Also, it was decided to use the sit-
uation in Afghanistan for an infor-
mation attack after the conflict
incidents at the border with Kyr-

194 https://www.facebook.com/groups/
turanica/posts/4139540352797806/

105 https:/factcheck.tj/2021/05/01/fejk-turkiya-
omoda-ast-ba-ir-iziston-besarnishin-oi-

nizomii-bayraktar-tb2-va-rszo-di-ad/

196 https;/t.meforuhbatken
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gyzstan.®” Thus, misinformation
appeared on the network that
supposedly Tajiks from Xorasan
addressed the President of Tajik-
istan and asked them to create
a corridor to Wardox. And by the
evening they will be able to make
iftar in the White House, in the
capital city of Kyrgyzstan. The text
used an old photograph of the Ta-
jiks of Afghanistan, headed by the
famous Ahmad Shah Massoud.

Fakes about COVID-19

Tajiks began receiving information
to their messaging services that
Covid can be cured using steam.
The text says that the hot water we
drinkis very good for health. When
an individual breathes steam, it
can kill the coronavirus in the res-
piratory tract. The text referred to
statements by N. N. Kannappan,
allegedly a famous virologist. It
also claimed that the information
was important and needed to be
quickly distributed among friends.
The reason was that a week of
steam therapy could allow to put
an end to the pandemic. An inves-
tigation showed that in fact N. N.
Kannappan did exist, but he was
a sexologist, not a virologist'®®, The
doctor did not write anything like
that on his page. Also, it turned out
that this message had previous-
ly been circulated in English and
that foreign media conducted an
investigation and identified it as
a fake. Also, WHO indicated on its
Twitter page that this information
was false.

107 https://www.facebook.com/groups/
2447567905568639/permalink/295902
0721090019/

198 https;fsexologistinmadurai.business.site/

Information that the vaccine wiill
lead to infertility began to be circu-
lated among people in Tajikistan.
It was written in some comments
on official materials of the Ministry
of Health of Tajikistan. However,
according to the results of a check
showed that this information was
false. 1% A video message from a
WHO representative was present-
ed stating that no vaccine will lead
to infertility. And that the informa-
tion was unfounded.

Politics

Information that Joe Biden can-
celled the Green Card for residents
of Tajikistan appeared in the Tajik
segment. The author referred
to information from the White
House. However, this information
was not found either on the page
of the White House or on the page
of the President himself, Joe Biden.

One of the most terrible false infor-
mation reports for the inhabitants
of Northern Tajikistan and part of
the regions of neighbouring Uz-
bekistan was that the Qayroggum
Reservoir had allegedly burst.
This information appeared a few
months after an accident at the
Sardoba Reservoir, Uzbekistan™.
This information quickly spread in
the social networks of Tajikistan.
However, it did not receive any
confirmation during several hours.

109 ttps:/factcheck.tj/2021/08/20/dur-voksinai-
ziddi-covid-19-insonro-bezuryot-mekunad/

0 https:/ittiloot.com/all/glavnaja/42678-
bajden-otmenit-lotereju-grin-kart-dlja-
tadzhikistancev.html

" https://v-nadzor.gov.uz/uz_Cyrl_UZ/
page/246/sardoba-suv-ombori-toni-buzilib-
suv-toshib-chiishiga-kuchli-emir-va-shamol-
sabab-blgan
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Kazakhstan

In 2021, the disinformation spread
in the Kazakhstani media space
was mainly related to vaccines.
The reason is that official vacci-
nation in Kazakhstan began only
in February. Messages of various
types (audio, video, images and
messages in WhatsApp) instantly
spread and caused a public outcry.
Phrases such as “chipping”, “Bill
Gates' theory”, “remote control of
the population”, “5G towers”, and
“magnets” began to penetrate
our country. In addition, some
coronavirus-related misinforma-
tion spread regarding PCR tests
and LGBT issues. And information
about the artificial origin of the
coronavirus and its “non-exist-
ence” is still spreading. Now let us
discuss each topic individually.

Immunisation of the population

Various videos on vaccination with
Pfizer and Moderna circulated
online on different social media
platforms. For example, false in-
formation was spread that US Vice
President Kamala Harris deceived
people by showing live as receiv-
ing vaccine; that Poland, Sweden
and Norway had jointly sued the
WHO. Some Kazakhstani websites
like Factcheck.kz and Stopfake.kz
denied those information messag-
es.? In February, official vaccina-
tion began in the country. For this
reason, many fakes, clickbait and
manipulations spread since that

nz p ttps./factcheck.kz/kaz/basty-betl/kamala-
xarris-shynymen-vakcina-saldyrdy-ma/

very month, thus further exacer-
bating the clickbait’s lack of public
trust in the vaccine. For example,
on 4 February, the site Stan.kz pub-
lished the article “Faint after vacci-
nation: a doctor from Taldykorgan
gave a comment”. It was followed
by information on the same site
that “after vaccination, the con-
dition worsened."113 In addition,
information was circulated that
the coronavirus had “ended”. The
number of cases of fainting after
vaccination increased, and videos
and audios showing them spread
throughout Kazakhstan. For ex-
ample, information was released
that “in Almaty, another citizen
was taken to the intensive care
department after vaccination."114
A video was circulated that “a doc-
tor in Atyrau fainted after receiv-
ing the vaccine” and information
that “a woman from Mangistau
fell ill after being vaccinated”.115Al-
so, rumours that “the coronavirus
vaccine paralyses children” and
the myth about the dangers of the
vaccine for pregnant women were
spread among the population.l16
The untrue information that “80
percent of pregnant women (at
the early stages) miscarry after the
vaccine” was somehow shocking
and continues to be circulated.117

3 https://stan.kz/vakcinadan-keyin-talip-
kaldi-taldikorgandik-dariger-tus-342819/

"4 https:/fqgazaqunikz/news/158169-almatyda-
perzentxana-qyzmetkerinin-vakcinadan-keiin-
ayaqg-qgoly-tartylyp-qurysyp-qalgan

5 https:/stan.kz/vakcina-saldiramin-dep-
komadan-birak-shikti-mangistauli-349990/

116 https:;/t.mefsvobodnyy._chelovek/927

7 https://factcheck.kz/kaz/basty-betl/
faktchek-aksh-ta-vakcinadan-kejin-bastapky-
kezendegi-zhuktiliktin-80-i-tusikpen-ayaktaldy
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Chipping, magnet
and 5G towers

Fake news about ‘chipping’ spread
mainly around the Pfizer vaccine.
Messages were circulated among
the population that “Bill Gates is
going to massively chip and re-
motely control the population by
means of the Pfizer vaccine™".
This further exacerbated the dis-
trust of the population in vaccina-
tion. Even the supposedly video of
Bill Gates’' speech at the Pentagon
were circulated. It is said that he
“foresaw” everything in advance.
And the information that the pop-
ulation was massively chipped
and remotely controlled with the
help of this vaccine was changing,
developed and reappeared every
month. Also, a video was circulat-
ed showing a magnet “adhered” to
the vaccination site. That is, this al-
legedly means that the population
is massively “chipped” through
the vaccine. And the “statement”
by a Nobel Prize winner spread
that people live only 2 years after
vaccination. After that, many were
afraid to administer the vaccine,
and the illegal purchase of a vac-
cination certificate among people
spread more and more."™

Absurd fakes and “poisoning”
by plane

“Poisoning” by plane is one of
the zombie fakes that has been
spreading since the beginning of
the coronavirus. In 2021, messag-

8 https://factcheck.kz/kaz/basty-betl/bill-
gejtstin-kunalary-satanistik-ekpe-chip-zhane-
baskalary/

9 https:/ffactcheck.kz/kaz/basty-betl/fejk-
kudaj-geni-zhane-dinge-karsy-vakcina-turaly-
bill-gejtstin-pentagon-esebi/

es, photos and videos with the
headline “People are being poi-
soned by plane” were repeatedly
circulated in different regions. For
example, a video was circulated
in Turkestan saying that “planes
are spraying poison.” In video and
photo format, this information
was especially widely spread on
WhatsApp, after which an authori-
ty denied the information. Among
the absurd fakes, there was a vid-
eo assembled in 2020, which says
that “people who are not residents
of Almaty must have time to leave
the city within 72 hours because
Almaty is going to be closed for
guarantine.” This news was spread
by the 24.kz TV channel.

Disinformation has also spread
about mandarins, a “dangerous
animal from the Turkestan re-
gion”, and the “Almaty strain” of
the coronavirus. During some
time, the people of Kazakhstan
discussed the “insect” that fell
from the sky along with the snow,
and “wormsin mask” was the most
discussed and widespread news
among people. Also, among the
population, information instantly
spread that the Muftiyat was “as-
signing” Nazarbayev the status
of “God". The following untrue in-
formation was circulated: “Those
who received 42,500 must return
20,000 tenge.” One of the most
widespread fake videos was about
a "monster” in Kordai. They urge
people to be careful. Information
that “the vaccine will be paid from
13 July” was also disseminated.

Use of brand names

Fakes related to this are especial-
ly widespread in WhatsApp. The
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prevalence, format, and style of
the texts are all similar to each oth-
er. For example, if a fake is circu-
lated under the name of a brand,
the following is necessarily noted:
“on the occasion of the anniversa-
ry”, “distributed for free”, people
are asked to answer a question
and links to unclear sites are giv-
en. In addition, it uses the names
of the most famous brands in Ka-
zakhstan. For example, in 2021,
topics such as “Tayota is holding a
promotion on the occasion of the
100th anniversary”?°, “Win 100,000
tenge from Air Astana”?, “Check
your status and get 50,000"%,
“Adidas gives free sneakers on the
occasion of the 90th anniversa-
ry”123, “l will repay the loan for the
Caspian” or “Halyk Bank is raffling
off 100,000 tenge”.?*

Scene from the video. Source: Instagram.com

120 https:/fstopfake.kz/rufarchives/5747

21 https:/ffactcheck.kz/kaz/basty-betl/air-
astana-dan-100-myn-tenge-utyl-al-kezekti-fejk

122 https://factcheck.kz/kaz/basty-betl/statu
syndy-tekser-de-50-myn-tg-al-tagy-da-
alayaktar/

123 https://tengrinews.kz/internet/adidas-
darit-besplatnuyu-obuv-opasnuyu-ssyilku-
snova-400574/

124 https./ffactcheck kz/kaz/basty-betl/xalyk-
bankten-100-myn-tenge-tagy-da-fejk/

Political disinformation and
propaganda

Political disinformation can be
seen in the phrase “Bill Gates is
going to rule us”. It means ordi-
nary people do not want to obey a
US citizen, and there are more and
more conspiracy theories talking
about this. There was also a small
scandal due to a video fake with an
incident in a village on the border
with Russia in the Atyrau Region.
There were rumours that some
part of our land “passed over to
Russia” and information was circu-
lated that some people in military
uniform were walking around. The
National Security Committee de-
nied this information and issued a
statement that it was a video from
a training camp.125 Some unclear
information was also spread in re-
lation with the events on the bor-
der of Kyrgyzstan and Tajikistan.
Various misinformation about the
life of the Talibs in Afghanistan
and the situation in the country
was also spread.126 For some time,
Russian propaganda related to
the American vaccine Pfizer was
circulating. Information and ma-
nipulations about its harm were
disseminated in various formats.
However, fact checkers checked
and detected the fake in time.127

In conclusion, we noticed that dis-
information varies depending on
the incident. In particular, we saw

125 https;/legemen.kz/article/271948-uqgk-
atyrau-oblysyndaghy-aktsiyalar-turaly-
agparatty-dgogqa-shyghardy

126 https;/kaz.tengrinews.kz/world_news/
jelde-auganstan-turalyi-tarap-jatkan-
feykter-326307/

127 https./factcheck kz/kaz/densaulyk/
zhalgan-galymdar-pfizer-vakcinasy-midyn-
zakymdanuyna-akeletinin-anyktady/
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that vaccine-related information that at a later stage, the popula-
evolves, changes, and returns over tion analyses information unlike
time. However, it can be noticed at the earlier stage.



Coronavirus

In 2021, coronavirus, political
events (elections) and conflicts
were the main topics of fakesinthe
countries of Central Asia. One way
or another, coronavirus fakes cir-
culated in the information space.
For example, frightening fake sto-
ries on the danger of vaccinating
children were periodically “rele-
vant”. Parents were frightened by
fakes about dangerous substanc-
es in vaccines that “kill children”.
Moreover, false information was
spread that unvaccinated children
would not be allowed to attend
school. In Kazakhstan, a fake was
sent out about the development
of a standard for killing children in
Kazakhstan. According to another
bogeyman story, after the adop-
tion of this project, it will be pos-
sible to take away children from
their parents for experiments'?8,

A frequent topic of fakes was re-
lated to restrictive measures in
connection with the infection. For
example, in Kyrgyzstan, a message
was circulated that people would
not be able to attend public plac-
es without a QR code.”® Also, there
were so-called “zombie fakes”,
which have been circulating in
different countries not for the first
year, slightly adapting to the lo-
cal context. Unidentified people
claimed that the PCR swabs used
to diagnose COVID-19 were dan-
gerous and could cause cancer.

128 httpsy/stopfake.kz/rufarchives/8497

129 https.//kaktus.media/../450350_qr_kod_
dlia_posesheniia...

This is just because those swabs
are sterilised with ethylene oxide,
which is a dangerous chemical
substance that causes cancer.”°
Or, for example, in Uzbekistan,
a video was circulated in which
women vaccinated against coro-
navirus allegedly began to give
birth to children with many mu-
tations: with tails, hair on the body
and numerous limbs. Reports of
mutant babies from mothers vac-
cinated with Moderna and Pfizer/
BioNTech vaccines came from
Fatih Erbakan, the leader of the
Turkish Welfare Party. During a TV
appearance, Erbakan spoke of the
impact of mMRNA vaccines against
COVID-19 on human DNA and
presented photographs of babies
with mutations. Meanwhile, none
of the pictures is in any way linked
with vaccination against corona-
virus. The first picture shown of a
child with a tail was taken by Si-
mon Stone in a photo editor in
2009.®

In Kyrgyzstan, a fake about an al-
ternative vaccine that can be ad-
ministered without injections, by
inhaling through the nose, spread
on WhatsApp. Information about
the development of this vaccine
appeared last autumn but at that
time the medicinal product had
only been tested on genetically
modified mice. There is no infor-
mation on further studies and test-

130 p ttps:/factcheck. kg/testy-na-covid-19-ne-
vyzyvayut-rak/

51 https.podrobno.uz/../novyy-feyk-uzbekis
tantsy../
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ing stages.®? People who allegedly
received the vaccine against COV-
ID-19 claimed that a magnet could
be applied to the injection site
and it would hold. This is how the
authors of the commercials hint
that metal microchips are inject-
ed under the skin along with the
vaccine.® Or, for example, false in-
formation about the risk of devel-
oping myocarditis after vaccina-
tion is disseminated.® The most
widespread fake narrative among
Kazakhstani about the dangers
of vaccination for reproductive
health is one of the main reasons
for the mass refusal among young
people. Another fake on this top-
ic, “Waccines against COVID-19 can
cause miscarriage in women and
infertility in men”, was denied by
the editorial office of Stopfake.
kZ.BS

Fraudulent schemes

Most often, fraudulent fakes were
circulated in Tajikistan and Uzbek-
istan. The drawing of cash prizesin
exchange for personal data were
often announced.®® For example,
in the Tajik segment of the social
networks Instagram and Face-
book, there wasavideowhere local
announcers were filmed but the
voices belonged to other people.
The video talks about a cash prize
and, despite the errors in speech
and text, people fall foritand share

32 p ttps://factcheck.kg/vakczinu-ot-korona
virusa-ne.../

153 https:/factcheck kg/kyrgyzstanczev-chipi
ruyut-s.../

134 https:/stopfake.kz/ru/archives/7057
135 https;/fstopfake.kz/ru/archives/7019.

156 https:/ffactcheck.tj/.. /fejk-2-000-somonii-
shirkati-bar.../

this video, circulating it every-
where®” In Uzbekistan, fraudsters
in on-line markets became more
active. They offer a product that is
not actually available or express a
desire to buy your product. In the
case of mutual trade, the phish-
er fraudulently steals funds from
bank cards.™® For example, they
call people, introduce themselves
as an officer of a bank or an or-
ganisation, and request informa-
tion about a plastic card. Then,
having gained access to the card,
they withdraw all the funds availa-
ble on it. Besides, criminals, using
the brands of well-known finan-
cial corporations, create fake web-
sites identical to the original ones,
in which the victim opens access
to his or her plastic card by filling
in its data.® Also, fakes spread in
Kazakhstan in October 2021 were
related to the population census.
In the messenger, Kazakhstani cir-
culated an audio message about
scammers who, under the pretext
of a population census, allegedly
Mmade video calls, scanned the fac-
es and take loans on behalf of the
people.1“°

Political events

On the eve of the parliamentary
elections in Kyrgyzstan, fake in-
formation about some candidates
and politicians was circulated on
social networks on behalf of the
media.

57 https./ffactcheck.ti/.. /fejk-burdi-mol-bar-
ivazi-nasbi../

138 https./t.mefantifake_uz/135
139 https;/t.me/antifake_uz/128

140 https;/fstopfake.kz/rufarchives/8991
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Thus, with reference to Radio Azat-
tyk, information appeared that the
leader of the Butun Kyrgyzstan op-
position party, Adakhan Maduma-
rov, had left the country, and the
post was accompanied by the logo
of Azattyk™. Or, for example, there
was information that the Ambas-
sador Extraordinary and Plenipo-
tentiary of the Kyrgyz Republic to
Malaysia, Azimbek Beknazarov,
was leaving his post and return-
ing to Kyrgyzstan'*2, On the day of
the presidential elections in Kyr-
gyzstan, two photos with results at
a polling station in Sakhalin were
circulated on social networks. On
one of the ACS checks, the elect-
ed president Sadyr Japarov was
winning, on the other, one of the
candidates, Adakhan Madumarov,
was taking the lead. As the Fact-
check.kg team revealed, the photo
with the image of the ACS check,
where 345 votes were cast for
Madumarov, was a fake. A photo of
riots in the United States was cir-
culating on social networks, where
a young guy was noticed wearing
a sports suit with the image of the
flag of Kyrgyzstan. As it turned out
later, this photo was a photoshop.

A sentence of three-year impris-
onment was given to a man who
created a fake profile on one of
the popular social networks on be-
half of the President of Uzbekistan
Shavkat Mirziyoyev. While serving
his sentence, he was also prohibit-
ed to use the Internet, says Bobur
Tulyaganov, spokesman for the
head of the Tashkent Region Po-
lice Department. The hearing on
the case took place in the build-
ing of the Chirchik District Court,
where the verdict was announced

41 httpsyfrus.azattyk.org/a/31575562.html

142 https://kaktus.mediay/./445513_azimbek_
beknazarov...

to him. In March 2021, a 39-year-old
man temporarily residing in the
city of Chirchik, Tashkent Region,
created a fake profile of the Pres-
ident of Uzbekistan on Facebook.
He presented himself to citizens as
the leader of the republic, as the
head of the presidential adminis-
tration and promised them to give
practical help in solving problems
for monetary reward. He was later
unmasked and detained by law
enforcement officers.!%

The situation in Afghanistan in
mid-August 2021 gave rise to a
wave of fakes in the media space
of Central Asia. The fake photo of
“Taliban with an ice cream” has
circulated not only in the media of
Uzbekistan. In the social networks
of Tajikistan, this fake was also
spread virally. The caption for the
photo, which apparently shows an
Afghan man, claims the man is a
member of the Taliban, buying an
ice cream and celebrating his vic-
tory after the capture of Kabul. A
reverse image search revealed that
the photo was taken back in 2002
by American photographer Steve
McCurry. Steve posted the photo
on his Twitter account on 28 June
2021 and wrote: “An Afghan man
buys ice cream for his children in
Puli Khumri, Afghanistan, 2002" 44

In Kyrgyzstan, videos were circu-
lated on WhatsApp depicting ex-
ecution of people by firing squads
allegedly in Afghanistan.*> Also,
reports about the recognition of
the Taliban government in the
world by three states (China, Saudi

143 https:fuz.sputniknews.ru/../--uzbekistane-
feykovogo...

144 https:ftwitter.com/McCurryStu... /status/
1409527665187504131

45 https://kaktus.media/../444491_gyvd._
bishkeka_prosit...
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Arabia, and Pakistan) were circu-
lated. No country has made an of-
ficial declaration recognising the
Taliban government. In its official
statement, the Saudi Arabian For-
eign Ministry, expressed hope for
an early stabilisation of the situa-
tion in Afghanistan. The Chinese
Foreign Ministry stated that first
of all it respected the choice of the
Afghan people and the state sov-
ereignty of Afghanistan™t. A vid-
eo, which was actively circulating
video and showed Afghan fighters
as if heading to Isfara, appeared
to be a fake. The video showed
the movement of armed people
in trucks. As it was revealed lat-
er, this video was a fragment of a
film that was shot in 2003 and was
dedicated to the 60th anniversary
of the 201st Division. In Uzbek-
istan, fakes related to Afghani-
stan also had a joking nature, and
memes beginning to spread. The
Foreign Ministry of Uzbekistan
denied numerous reports about
the presence of Afghan President
Ashraf Ghani and other Afghan
politicians in Uzbekistan™s,

In Tajikistan, against the back-
ground of the border conflict be-
tween Tajikistan and Kyrgyzstan,
many unsubstantiated reports
were circulated. For example,
one of the most bombastic posts
was published on behalf of Assol
Moldokmatova, a civil activist and
the Secretary General of the Is-
syk-Kul Forum named after Chin-
giz Aitmatov. On 3 May, Assol post-

146 https://factcheck.kg/soobshheniya-o-
priznanii-talibana-v.../

147 https./www.facebook.com/BRYCACentral
AS/O/phOtOS/O. 124344049206377/3706641812
41028/

148 https.fuz.sputniknews.ru/../ashrafa-gani-i-
drugix..

ed on her Facebook page the post
“Good news: the reaction of Mr Re-
cep Tayyip Erdogan, the President
of Turkey.” According to the report,
her open letter with a complaint
about “threats from Tajikistan di-
rected against Kyrgyzstan” was
delivered to the President of Tur-
key, who “reacted immediately"”#®

Flying train and werewolf

Facebook userswere not surprised
by the “Japanese innovation”.
They noted in their comments
that such technologies were quite
possible for that country, which
is highly developed in the field of
technology. There were also scep-
tical comments: “Of course, it's
hard to believe that such things
already exist,” and even such as
follows: “Yes, | personally saw such
a train"®° However, many users
noted that this was a montage
and took the information more as
a joke®. Also in June, a video fake
with an “unknown monster” that
looked like a werewolf was active-
ly circulated in messengers. In the
video, a man says in Kazakh that
he hit the unknown creature with
his car and at first confused it with
a dog. 2 The fake went viral and
caused quite a large public out-
cry.’s®

49 https://twitter.com/MeviutCavu.../
status/1388521725634260993

150 p ttps://factcheck.tj/.. /faktcheknews-
ofitsialnoj-otvet...

BT https://www.facebook.com/groups/

portalmolodeji.official

152 https:/factcheck.kz/. /fejk-video-so-sbitym-
oborotnem-v...

53 https://factcheck.tj/../nepravda-
preduprezhdenie-erdoganom-tadzhikistana-
dlya-nepovtorenie-voennoj-agressii/
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It is difficult to fit the whole sit-
uation and all the examples in a
single report because this topic
requires huge resources and pro-
cessing of information. During a
year, the team of media monitors
from four countries monitored
1,430,934 messages, and only 5,113
(3,660 of the Hate Speech Catego-
ry and 1,453 of the Disinformation
Category) turned out to be toxic.

Summing up the results of 2021,
we can say that Central Asia has
found itself in a web of infodemia
(as anti-vaxers and conspiracy the-
orists intensified) and sinophobia,
sexism against women and Islam-
ophobia since the situation in Af-
ghanistan. The authorities in some
countries did not immediately rec-
ognize that there were anti-vaxers
in the countries and did not take
urgent action, which was a cata-
lyst for infodemia and a vigorous
information campaign against im-
munization. People were forced to
spread unverified and unofficial
information through social me-
dia and communication channels,
which led to panic and chaos. For
example, in Kazakhstan, anti-vax-
ers reached school and started
a “fight”, only later law enforce-
ment agencies of Kazakhstan took
measures.

Speaking of hate speech, we
would like to note a similar devel-

Total
messages

1430934

opment trend with the tendencies
of disinformation. The main top-
ics (ethnic, national and religious)
and related (gender equality, lan-
guage issues (Russian vs local lan-
guages) were attended. This trend
is steadily continuing the dynam-
ics of 2020.

The BRYCA team encourages
everyone to be vigilant in the dis-
semination of any information,
to check the source, to be me-
dia-friendly and not to resort to
hate language. We hope that the
language of hostility and disinfor-
mation in our region will be even
less in 2022 than in the previous
two years.
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Disclaimer:

This review is based on the results
of the media monitoring carried
out within the BRYCA project “Me-
dia and Information Literacy to
Promote Critical Thinking of Youth
in Central Asia”. The monitoring
has been carried out in Kazakh-
stan, Kyrgyzstan, Tajikistan, and
Uzbekistan since January 2020.

The BRYCA project is implement-
ed with the financial support
from the European Union. All ex-
amples presented in the review

are provided for information pur-
poses only. We are categorically
against the use of hate speech of
any tonality.

This publication has been pre-
pared with the financial support
from the European Union. The
content of this publication is the
responsibility of the media mon-
itors’ team of the BRYCA project
and does not represent the views
of the European Union.
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y Kazakhstan

@ Websites
1. newreporter.org 10. ActaHa - YT0? [ne? Korpa?
2. factcheck.kz " - Facebook
3. caravan.kz 11. ATaMHbIH 6acbl-an” - Face-
4. tengrinews.kz book _
5 nurkz 12. “OyHumerky3i Kazakrapbl” -
6. totalkz Facebook
7 zakon.kz 13. “UJbIHu,EI,bIK'I'”aH Kalla
8. sputnik.kz ?J‘IMal/ICbIH, - F?cebook
9. holanews kz 14. “>KaFa yCTaTThl” - Fac§book
10. 365info.kz 15 Hasar yATbAARE! -
1. Egemen.kz “ "
12. Aikyn.kz 6. “ztb_kz - I"nstagram
13 Stan.kz 17. “eapgram - Instaﬂgram
14. Qamshy.kz 18. “ZTB | Qazagstan” - VK
15. Sn.kz
16. Baribar.kz
17. Alashainasy.kz I% Leaders of public opinion
B %aszaqum 2 1. OMipxaH KocaHoB
gazaqg.kz
50. Zhasalash. kz 2. M}gxaMe,mKaH Tazabek
1. Abaikz 3. Ampgoc Capbim
4. Pacyn XXymarsbl
5. Myxtap TamkaH
6. Cepik Abac-LLlax
(@ Social media pages ; émryn 2pb||—|6e+<
and networks - -aMar ~aK
9. [dwnHa Enresek
1. OaH KasaxcTtaH - Facebook 10. CokeH MawrasmneB
2. Kok Team- Facebook 1. AxmeTbek Hypcuna
3. OB Anmatbl- Facebook 12. AdT>KaH AXMeT>KaHy bl
4. MNMop Hebom KasaxcTaHa - 13. XXaHbonaT Maman
VK 14. Ep>kaH PaweB
5. Raketa-VK 15. JocbiMm CaTnaeB
6. lada.kz - VK 16. KanpaTt KynanbepreH
7. Anmartbl. YT0? [Oe? Korpa? - 17. bagH AnarysoBa
Facebook 18. deHunc KpueoLllueeB
8. Mbl THOPKW - Facebook 19. HypTtac AoambaeB
9. KokuweTay: YTto? Oe? 20. AnTam banwynakoB
Korpa? - Facebook 21. CepikxxaH EceHrocy/bl
22. EpMmek HapbiMbawn
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Kyrgyzstan

@ Websites

Kaktus Media

Kloop.kg

Akipress

K-news

24 kg

BeuepHunm Burlukek
Sputnik.kg

NHdorpam

Kyrgyz News

10. HoBocCTUM Kblprbi3CcTaHa
1. Kyrgyz Azattyk Unalgysy
12. Cynep nHbdO

13. MaanbiMmaTt

14. 2n resut

15. Next TV

16. Aublk ANKbIH

17. BBC News Kbiprbi3

18. Akunpecc

19. TRT Kyrgyz

OONOUTAWN

Social media pages
and networks

HoBocTM Kblprbi3cTaHa
bBecnpepen KI
KOMIMPOMAT KI
KblprbizctaH 2020
Kabapubl KI"

ABTOPbIHOK Kblprbl3CTaHa

DU NN

- .
& Uzbekistan

@ Websites

1. kun.uz

2. gazeta.uz

3. podrobno.uz
. nuz.uz
spot.uz
anhor.uz

4

5.

6.

7. repost.uz
8. vot.uz

9. upl24.uz
10. uzdaily.uz

10.
1.

12.
13.
14.

OMKS

YepHbIM CMMNCOK.

HaM He noHpaBMIoCh
DIESEL.ELCAT.KG
AKWNpress

Kaktus Media
Azattyk Media
KLOOP

I% Leaders of public opinion

©EONOUTAWN -

1.
12.
13.

14.

15.

6.

17

18.
19.

[NacTtaH bekelwlen
AnTblH Kananosa
bektyp NckeHoep
l'ynbMumpa TbiHanmeBsa
MaspmumMm OCcMoHanmeBa
[ynbHypa Topanuvesa
Kaoblp Manmkos
[MaxMaH BaneHTMHa
Bonot M6parnmos

. YnaH YcenyH

ApcTaHbek A6abinaoaes

. Yybak axkbl XXanmnos
. Puta KapacaptoBa

. nnum Kapbinbekos

. Acenb KagbipbekoBa
. Tumyp Damsmen

Ab6abllyKyp HapmaTtoB

vkratce.uz
xabar.uz

vesti.uz

daryo.uz
galampir.uz
mytube.uz
mover.uz
fergananews.com
centralasia.media

20.sputnik.uz

21.

ozodlik.uz
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Social media pages
and networks

Alter ego (Youtube link)
Women Empowerment
Club Tashkent

mdk.uz

HabnogeHna nog YnmHapowm
MopTan monogexum deLuH
Tepanua

He monum

MacTtaBa

MoTpebutenb.ys3
NHcangep

. CTonnk ¢ BMOOM Ha

nnaHeTy

[loyb Ykene3Horo gpakoHa
Pickuper UZ

TROLL UZ

. Booutenu TawKeHTa

(DRIVERS.UZ)
MoTpebutens nntoc.
[TocTnM BCE, YTO
3anpeLleHo B rpynne
MNoTpebuTtenb.y3

« Tajikistan

@ Websites

1.

2.

10.

11.

NHdbopMaLmMoHHOE
AreHTCTBO «A3Una»
HauwmoHanbHoOe NA
«XoBap»
NHdopMaLMoHHOe
AreHCcTBO «ABECTO»

CanT pagmo «O3o0a0m»
NHbopMaLmMoHHOE
areHTcBo «SUgdNEWS»
MexxgyHaponoHoe VA
«Sputnik»
NHPOopMaLUMOHHbIN CanT
TagyXKUKMCTaHa

CawnT rasetbl» Corommckasa
npaBOa»

CanT rasetbl «BeyepHbI
[yuiaHb6e-BeuyépkB»
NHbOPMaLMOHHbIM CanT
CanT raseTbl <TOYNKUCTOH»

I% Leaders of public opinion

VOO 0NN

12.
13.

3

ENNNENES

©®NO WY

A3n3a YMapoBa

KomMunn AnnamM»oHoB
Llep3on KyapaTtxooyxaen
Jlona KapumoBsa

HunkmTta MakapeHKo
NprHa MaTBMEHKO
depHaHOa MaHYMHM
Cawa MBaHIOXKEHKO
depy3xaH AKybxomxaeB

. Ann KaxapoB

XywHynbek Xyoomnbepanes

. Hnropa Akmnosa

. daBnetoB Kmnpwunn

. AnbT™MaH Konum KOcynos
. YMmug Nadypos

CawnT rasetbl «Ounna»
Cant rasetbl «@apark»

Social media pages
and networks

Nigohi nav/HoBbIl1 B3rngn,
#Hacunuio Net.

Tajik Mama Group
Ndopmauma ans
pa3MblLLUTEeHUS

O630p Bectn Corna

Mbl TanguMKMCTaHLbl
XXeHcoBeT Tj

A3Ua nntoc

Youth of Sughd/Mononéxb
Corpa
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10.

1.

12.

13.

14.

15.

16.

17

18.
19.

A nobnto XymxaHa/ | Love
Khujand

LleHTpanbHaa A3ug:
Monutmka, OBLLEeCTBO,
Penunrug
MbI-TAOXNKUNCTAHLLbI! /
MO -TOYMKMNCTOHMEH!
Ax60pUn TOYNKNCTOH-
HoBocTun Tag)XKMKMCTaHa-
News of Tajikistan
HoBocTu LleHTpanbHOM
Asunn/Axbopu Ocmnén
Mapkasw/Central Asian
News

YaBoHoHW CyrFao — Youth of
Sughd

AXBEOP BAPOU ADKOP/
NHOOPMALWMGE OJ14
PA3MbILLUTEHNA
Asia-Plus

TV YORMATOV

Mankum Cyra

20. TeneBM3MOHU TOYMKNCTOH

21.

dfilm.j

Leaders of public opinion

Payab Mup3o
XmnBaTLwox, Maxmyn,
(Xoyaes)
CannomyxmoaumH
dycTMyxaMMaomnéH
Cand OocTtmnes (Mn3pob)
PaxmaTtuino 3o0MmpoB
Canvmm Aob3o[

Mup3o Canmmnyp
Maeoykynoa CoxmbHazapoBa
Campyadap YCMOH304a

. Mkbon Telwlaes

Hermartynno Mupcangos

. 3e60 TagykmbaeBa
. 3ynbduga ronybera
. lnnna NancuHa

[YNnbHOpPa AMMpPLLIOEBA

. Paua6 Mupso

PycTtam lynos

. Manzura Mahkamova

YoHum Cadap3ona

.Ab3aM AkbaposB
. Hermatynno Mupcamngoos
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